MEMBERSHIP/OUTREACH COMMITTEE CHARTER
Spring 2026

1. Membership/Outreach – The Chair and/or Co-Chairs of the Committee shall be appointed at the first Board meeting after the Spring elections by the Board Chair, with the approval of the full Board, for a one-year term. Such term may be renewed at the discretion of the Chair of the Board and with the approval of the full Board. The Committee Chair (or Co-Chairs), in consultation with the Board Chair, shall appoint such members as deemed necessary, considering additional OLLI members’ interest in volunteering to serve, to accomplish the objective of the Committee.  

2. Objective – To monitor membership growth and attrition; to seek a broad and diversified membership base through projects and approaches that achieve and sustain appropriate membership growth.  

3. Tasks Objectives – 
a. Recommend strategies, projects and other activities to increase OLLI membership in accordance with the current Board’s Strategic Plan.

b. Recommend strategies and activities to reach a broader and more diverse audience.  

c. Work closely with other OLLI committees on outreach initiatives.

d. Propose media outreach, in-person events, and relationship-building opportunities and strategies with other civic, academic, and community organizations.



OLD CHARTER
MEMBERSHIP/OUTREACH COMMITTEE CHARTER - Fall 2019 
1. Membership - The Chair of the Committee shall be appointed at the first Board meeting after the Spring elections by the Chair of the Board, with the approval of the Board, for a one-year term. Such term may be renewed at the discretion of the Chair of the Board and with the approval of the Board. The Committee Chair, in consultation with the Chair of the Board, shall appoint such members as they deem necessary to accomplish the tasks of the Committee.
2. Objective - To monitor membership growth and suggest approaches to the Board for achieving and sustaining appropriate growth.
3. Tasks-
!. Recommend to the Board strategies and activities to continue moderate membership growth from four to six percent. 
2. Recommend to the Board strategies and activities to reach broader audiences including semi-retired and newly retired individuals as well as American University alumni (faculty, students, and staff)
3. Propose media outreach and relationship-building opportunities with other civic, academic, and community organizations.

